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Overview

• Challenges from the InternetChallenges from the Internet

•• Perception Survey 2006/07Perception Survey 2006/07

•• HIP Campaign 2007HIP Campaign 2007

•• Going ForwardGoing Forward
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Challenges from the Internet

The new “Disruptive” Technology

• Printing Press

� Same copies
� Relatively cheap
� Relatively quick
� Mass production
� Business-driven

• Digital 
Technology/Internet
� Perfect copies
� Practically costless
� Instantaneous
� Global distribution
� User-driven
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Perception Survey 2006/07

Peer Investigation
(2 secondary school students & 

2 tertiary students)

Focus Groups
(4 groups of 8 respondents each)

PHASE ONE

October 2006
Qualitative Investigation

Online Survey
(630 online interviews with Singaporeans aged 14-35)

PHASE TWO

February 2007
Quantitative Investigation
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Snapshot of Findings
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Perceptions on IP
Majority of young Singaporeans support protection o f IP rights but 
are not concerned about consequences of IP infringe ment

Eight in 10 young Singaporeans agree that people deserved to have their ideas and creations 
protected by IPR. 36% feels that buying counterfeit products affect
their image and another 33% says they think about the 
consequences of buying copies of pirated or counterfeit products.

People who buy counterfeit / pirated 
goods feel guilty about doing it

Buying counterfeit products 
affects my image

I think about the consequences
of buying copies of pirated CDs / 

VCDs / DVDs or counterfeit 
products*

Piracy & counterfeiting affects me*

IP infringement bothers me *

I often think about whether 
something is legal or 

unauthorized before I download it*

36%

33%

28%

22%

22%

28%

Total
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IPR

82%37% 45%15%2%
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Penalties for IP Infringement

About six out of ten young Singaporeans 
feel that legal consequences will stop them 
from downloading unauthorised material, 
especially amongst educated adults.
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Although 58% of the respondents feel that piracy and counterfeiting is not correct, 19% of them 
cited cost of original product is “beyond their means” as one of the most compelling reason for 
feeling otherwise.
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Rationale behind IP infringement
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More say usage of the Internet 
should not cost anything

More than half surveyed say the content on the 
Internet should be free for all to use since it is in 
the public domain. More so amongst the 
educated adults (degree and above)

Social Dimension is Important 

16% 40%32%1%11%
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Teens are very image conscious and fun seeking. IP infringement 
has become an interactive ritual for them. Not doin g so is seen as 
weird. 
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Seven in 10 are aware of and understand the message behind IPOS and HIP 
Alliance’s advertising & promotions about piracy and intellectual property from the TV 
or from the Cinema, DVD or VCD movie trailers.

One in four respondents have heard of HIP Alliance

Are you aware of HIP Alliance and/or HIP friends?

No
75%

Yes
25%

5���:�������;+<<�

Effectiveness of Education Efforts
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Recognising the Importance Of 
the HIP Alliance

The good news is almost eight in 10 consider a 
movement such as the HIP Alliance’ to be important 
and 75% agreed that HIP’s publicity efforts have 
made them more aware of the effects of piracy.
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HIP Campaign 2007

Key areas:
• Illegal Peer to Peer file Sharing
• Online Piracy, counterfeiting, identity theft  

Objectives:
• Highlight the harm online piracy can cause and how it 

has a direct impact on everyone’s lives
� Personal risks: Viruses, spamming etc.
� Long-term risks: No incentive for the creative sector 
e.g. music labels, movie studios to create new 
entertainment works

• Heighten the awareness of the HIP Alliance and its 
activities among its stakeholders. 
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HIP Campaign 2007

Approach:
Grab attention. Don’t alienate. Create an emotional impact.

• Key message: It’s not file SHARING.  It’s STEALING.
• Target audience: Digital consumers age 14-35
• Publicity platforms: TV, print, online, radio, cinema & 

outdoor
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Campaign Launch

Ad insertion in The Straits Times Life! Section

We were going to show you some movies. But 
they were stolen.

If we don’t start respecting and protecting 
intellectual property, we will lose things. Music, 
movies, games, software. A lot of it will just 
disappear. So, please, do the right thing. Respect 
the rights of others. Honour Intellectual Property
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“Mouse Line Up”

Print Ad (1)
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“Modified Keyboard”

Print Ad (2)
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“Free 
Sharing 
Banner”

Online

• MSN: 30 May - 5 June

• Yahoo! SG (movies, games & songs): 2 - 15 Jul
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Messenger SG Webcam Showcase

Online
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Video & Radio Ad

Confession 
advertisement

Radio advertisement
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Social Networking Sites

• YouTube/Friendster
• Yahoo
• Myspace
• Goggle
• Metacafe
• Gofish
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http://www.youtube.com/watch?v=hocXOBC0UNQ

YouTube

MySpace

Yahoo
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OutdoorOutdoor
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Results

For the month of Apr May Jun Jul Aug
Unique Visitors 1,016 831 5,904 3,177 2,304 

Visitors Who Visited 
Once 

785 640 5,377 2,710 1,892 

Visitors Who Visited 
More Than Once 

231 191 527 467 412 

Page Views 1,471 801 3,043 3,518 3,900 

Average per Day 49 25 101 113 125 

Successful Hits for Entire 
Site 

77,635 50,228 282,578 209,922 205,854 

Average Hits per Day 2,587 1,620 9,419 6,771 6,640 

Home Page Hits 1,114 633 2,270 2,572 2,859 

Visitor Summary

Page View 
Summary

Hit Summary
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Public Seminar

• Be a Cyber Savvy Parent seminar on 17 Nov
• Jointly organised by IPOS & IIAS, sponsored by 

Microsoft & icell
• Attracted 170 parents and children
• Some of the topics covered at the seminar 

include:
– Internet safety and security
– Basic Copyright 101
– New modes of copyright content distribution
– eCommerce security 
– Other Internet risks and threats
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Collaboration with MPA

MPA-HIP Alliance Brochure

• More than 200,000 copies

• Target: School sector

• To educate on the risks of illegal file-
sharing & copyright infringement
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Going Forward

• Conduct a review of the 2007 campaign in 
December to assess the outreach

• Plans to engage in another perception 
survey in 2008

• Regular environment scan 
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