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Why public awareness?
To many people IP remains as an obscure legal 
concept of little relevance to everyday life.

Public awareness…

• To promote and enhance IPR protection as a power 
tool for economic development and wealth creation.

• To make people become aware of IPR enforcement.

“Imagination is more important than knowledge”
Albert Einstein

Intellectual Property is the property derived from 
creations made by the human mind.  We need to protect it.



ACTIONS TAKEN BY MEXICO

Public

Awareness
Campaigns

Web pages

Security and 
Prosperity 

Partnership

(SPP)



• Mexico has initiated several public awareness 
campaigns. 

• This campaigns are jointly carried out by 
government, private sector and non-
governmental organizations.

• Different campaigns addressed to diverse 
public.

Campaigns



Campaigns
• Children against piracy

• What are you teaching to your children?

• Guardians of music

• The change starts with an idea… it can be yours!

• Integrating a Legal Mexico

• Think about it!

• Cleaning Home

• Cibercafes operation



• Managed by IMPI was launched in September, 2007.

• It is developed through a contest where children will 
draw the idea about How they can fight against piracy.

• Main objective of the  contest: to make children aware of 
the creativity and innovation’s value and of IPR
enforcement.

“Children Against Piracy”





“What are you teaching to your children?”

• Parent’s Campaign is managed by the National 
Chamber of Cinematographic and Video 
Recorded Industry (CANACINE) in cooperation 
with governmental authorities.

• It is performed by short film advertisements 
transmitted in cinemas and legal DVD’s.

• Main objective: to make parents conscious 
about the consequences of teaching to their 
children to break the law against IPR. 

The good example starts at home



• Fan’s campaign is managed by the 
Mexican Association of Phonograms 
and Video Recorded Producers 
(AMPROFON), in cooperation with 
governmental authorities.

• It is address specifically to fan clubs.

• It pretend to make their members 
aware of the damage caused by 
internet infringements, and to obtain 
information provided by fans about 
websites in which people can  
illegally download music or videos.

“Guardians of music”



• Managed by IMPI, BSA, IPN, Ministry of 
Economy, Mexican Centre for Copyright 
Protection and Enhancement (CEMPRO).

• 2nd Contest on Digital Animation

• Addressed to kids (5-12 years old)

• Main objective: to promote the legal use of 
technological tools and to recognize the 
value of creativity, innovation and IPR.

“ The change starts with an idea …
it can be yours!”



“Think about it!”

• Managed by IMPI, and the BSA 
(Business Software Alliance)

• Objective: to carry out inspection 
ex officio visits

• Such inspection visits are also 
performed with a public 
awareness objective.



“Cleaning Home”
• Jointly managed by IMPI and 

BSA

• Objective: to sign state by state 
agreements with the Federation 
in order to make public aware on 
the use of legal software

• The first step is that government 
will use legal software to set an 
example

• Jalisco was the first Mexican 
state to sign the Agreement –May 
2007-



CIBERCAFES OPERATION
• Managed by IMPI and the Mexican Association of Phonograms and Video 

Recorded Producers (AMPROFON)

• Objective: to carry out ex officio visits in cybercafes to deter the music and video 
downloading

• Such inspection visits are performed with a public awareness objective

Options to consumers to download in a legal way works protected by 
copyright and related rights:

• Over the net it has been developed two national websites to legally download 
music and videos: www.tarabu.com and www.beon.com. 

• In this websites consumers finally can find the way to obtain the product that 
they are searching for, providing legal downloads at accessible prices.

• This campaigns promotes the use of this sites instead of “P2P” (peer to peer) 
programs.







Security and Prosperity 
Partnership (SPP)

Background
• In 2006, the three leaders 

agreed on an  initiative for 
North America region.

SPP on IPR
• Partnership among NAFTA 

members in cooperation to 
fighting against IPR 
infringements.

• One of its main objective: 
Public awareness



Public Awareness SPP
• To share information via internet and to develop 

a webpage regarding piracy

• Link web pages of different authorities 
containing information on infringements, seized 
goods, detenctions, etc..

• Information exchange on campaigns:
– Public who knows they buy piracy and counterfeit 

goods
– Public who do not know about piracy and counterfeit



Web pages

• Mail box to report piracy at IMPI’s web 
page

• Development of web page entitled 
“pirateria.pgr.gob.mx”



Mailbox to Report Piracy
•The Mailbox to Report Piracy is sited in  
IMPI’s web page (www.impi.gob.mx). 

•Addressed to public in general: everybody 
might report any IPR infringement in Mexico.

•IMPI’s Department of Intelligence and Link 
with Federal, State and Municipal Authorities 
carries out ex-officio visits to obtain the 
information about the case. 

•This  information is shared with the right 
holder and with other competent Mexican 
authorities, so they can file a claim or carry 
out other actions.



pirateria.pgr.gob.mx
• Developed by Attorney’s General Office (PGR), 

General Customs Administration (AGA) and 
IMPI.

• Information regarding piracy.



Inspection visits will be jointly performed with 
a public awarness message.

…Others



ww.impi.gob.mx

Thank you for your attention !


